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Growth Opportunity 2: Sustainability Practices to Promote MC Use
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Frost & Sullivan has identified 10 Growth Processes that serve as levers for determining and evaluating new Growth Opportunities.
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Growth Opportunity 3: Innovative Business Models to Bring Value to
MC Customers
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Frost & Sullivan has identified 10 Growth Processes that serve as levers for determining and evaluating new Growth Opportunities.
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Growth Opportunity 4: Partnerships to Boost MC Outreach
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Growth Opportunity 5: Technology Convergence to Advance MC
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0"

m Customer & Branding Distribution Channel Geographic Expansion Vertical Market Expansion Competitive Strategy

Growth @ { } i ° 0
Processes @ ﬁ%} [’r\,\]\‘,@ L?J

Strategic Partnering Product Development Merger & Acquisition Product Launch Technology & IP

Il {@}

Source: Frost & Sullivan

FROST ¢ SULLIVAN PDFO0-19 38




Growth Opportunity 6: Customer’s Industry Focus for Optimum MC
Penetration

Applicable Regions
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Why Frost, Why Now?

Our Expertise

Client Impact

* 60 years of proven global experience

EXPERIEN C E * Trusted partner of investors, corporates,

and governments

* Industry convergence through

COVERAGE comprehensive coverage

Global footprint to match client needs

* Innovation Generator™ driving 6 analytical
perspectives
* Proprietary growth tools and frameworks

* Growth Pipeline Engine™ and Companies
to Action™

10 Growth Processes: Best practices
foundation

FROST ¢ SULLIVAN

FUTURE GROWTH POTENTIAL:
Maximized through collaboration

GROWTH PIPELINE™: Continuous flow
of growth opportunities

GROWTH STRATEGIES: Proven best
practices

INNOVATION CULTURE: Optimized
customer experience

ROI & MARGIN: Implementation
excellence

TRANSFORMATIONAL GROWTH:
Industry leadership

PDFO-19




Legal Disclaimer

Frost & Sullivan is not responsible for any incorrect information supplied by companies or users.
Quantitative market information is based primarily on interviews and therefore is subject to fluctuation.
Frost & Sullivan research services are limited publications containing valuable market information
provided to a select group of customers. Customers acknowledge, when ordering or downloading, that
Frost & Sullivan research services are for internal use and not for general publication or disclosure to
third parties. No part of this research service may be given, lent, resold, or disclosed to noncustomers
without written permission. Furthermore, no part may be reproduced, stored in a retrieval system, or
transmitted in any form or by any means—electronic, mechanical, photocopying, recording, or
otherwise—without the permission of the publisher.

For information regarding permission, write to: permission@frost.com

© 2022 Frost & Sullivan. All rights reserved. This document contains highly confidential information and is the sole property of Frost & Sullivan.
No part of it may be circulated, quoted, copied, or otherwise reproduced without the written approval of Frost & Sullivan.
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Want to Accelerate Growth? We Can Help!

Frost & Sullivan understands how to prepare companies in the face of an uncertain future. Our global team of consultants work with clients
worldwide to help them navigate the many complexities facing their industries and allow them to take advantage of current growth
opportunities while positioning them for even more significant growth in the future.
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Technology Expertise Industry Convergence In-depth Coverage Global Perspective Unparalleled Support
Expertise in all enabling In-depth understanding Expertise and market Global expertise Approximately
technologies for digital of digitization knowledge to help across technology 1,200 analysts and
transformation, including Opportunities across the clients achieve growth applications and consultants tracking
loT, cloud computing, big ecosystem, including objectives by adapting verticals, including applications, verticals
data analytics, security, business models and to the new digital manufacturing, and enabling
mobility and value-added industry transformation economy automotive, technologies for
services healthcare, and many  digital transformation
more

% Schedule a complimentary dialogue with our team to discuss your strategic growth development

1.877.463.7678 | www.frost.com | myfrost@frost.com | Online Purchase

SILICON VALLEY SAN ANTONIO LONDON

3211 Scott Blvd 7550 West Interstate 10 Floor 3 - Building 5, i

Santa Clara, CA 95054 Suite 400 Chiswick Business Park, %

Tel 650.475.4500 San Antonio, TX 78229 566 Chiswick High Road, e

Fax 650.475.1571 Tel 210.348.1000 London W4 5YF HH
Fax 210.348.1003 Tel +44 (0)20 8996 8500

Fax +44 (0)20 8994 1389
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